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What Are Conversions?

What’s the Goal for the Lead?
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Are You Tracking Your CR?
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Where Do New Rentals Come From?

Source Percentage

Your own website 57.37%

Walk-ins 66.04%

Aggregators 49.22%

Yellow Pages 12.64%

YP.com 12.02%

CityGrid Media 3.66%

Outdoor advertising 12.23%

Radio or TV ads 1.25%
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Your Website

 Clear calls to action

 Live rates 

 Market your mobile 

 Social proof and reputation management

 Best practices
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Zero Moment of Truth…

Are you being found when they’re searching 

for you?
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Clear Calls to Action
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Clear Calls to Action
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Clear Calls to Action
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Click Triggers
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Do You Have What They Want?

Direct traffic to landing pages. 
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Can They Find What They Want?
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Live Rates – Online Rentals
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Self-Service Awareness
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Self-Service Awareness
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Social Proof
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Social Proof
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72% of customers trust online reviews as 

much as personal recommendations.
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Self-Review Sites

 Google+ My Business

 Yelp 

 YP.com

 Yahoo
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Solicit
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Manage Your Reputation

Three simple words:

“Share Your Experience”
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Claim Your Listings

Claiming your listings gives YOU control!

 You control the accuracy of the information.

 You can identify when new reviews occur.

 You can respond to reviews as the owner.
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Make It Easy

Direct them where you want them to go:

 Put links on your website to review sites.

 You can simply hand the customer a business card.

 Print special cards with links to review sites.

 Include links to review sites in your customer e-mails.
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Respond to both positive

and negative reviews.
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Handling Negative Reviews

 Be brief and polite

 Address their pain

 Take the conversation offline
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Website Best Practices
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Follow Up…

Are you in the 7 percent?

Statistics provided by:
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Payment Icons
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Responsiveness
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Ideas for Blog Content

 Moving tips, packing, how to store in a unit

 Guest posts for your network 

 Community events you host or attend

 Give your website more personality

 Why people store

 How to pack holiday items
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Contact the Presenter

Director of Marketing

The Storage Group

407.392.2328

holly@storagegroupinc.com

www.storagegroupinc.com

Holly Ritchie-Fiorello

mailto:hritchie@storagegroupinc.com
http://www.storagegroupinc.com/


Thank You!




